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Course information 
 
Number of credits : 6 credits 
 
Contact hours : 30 hours 
 
Hours taught per week : 2,5 hours  
 
Teaching period : Fall Semester 2024 
 

 
Course description: 

This course explores the role and influence of special advisers, or “spin doctors”, in politics. 

Through several case studies, we will see how politicians are “shaped”, trained, some might 

even say “groomed” to seduce potential voters. Over the past few decades, the 

professionalisation of politics has made the use of spin doctors necessary, even if their role is 

still not well-known, for obvious reasons: politicians have to appear “natural”, benevolent 
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and worthy of trust. The communication “machine” behind them has therefore to remain 

hidden, in the background. This course will shed some light on this fascinating aspect of 

political communication.  

The course therefore examines how the image of politicians is shaped by various photo-ops 

and other publicity stunts, but also thanks to their speeches and overall political 

communication. Special attention will be paid to discourse analysis and the role of 

metaphors and narratives in political speeches. 

 

Prerequisites: 

Basic knowledge of political communication. 

 

Course objectives: 

The main objective of this course is to better understand how effective and professional 

political communication helps politicians come across as trustworthy. We will see what is 

going on behind the scenes and try to make sense of the current political situation in the UK, 

the US and in France.  
 

 

Assessment: [at least 2 marks, one for the final written exam in class and one for a 

mid-term/oral presentation …] 

 

30%: Mid-term written exam 

70%: group presentation and group dossier at the end of the semester 

 

Attendance: 
In order to participate, students must be present. Nevertheless, a maximum of 2 (two) 

unexcused absences will be allowed; otherwise no mark will be given. 

An unexcused absence at a test (final test or continuous assessment) means no credits for 

the course. 
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